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hollabox is an 
experience sharing 
platform for 18-30’s

looking for places to go  
and things to do.
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We will be the next 
big Gen Z Platform
Unlike the dinosaur platforms of this sector, we do  
this through authentic and user generated bite  
sized videos created by the target  
audience themselves.

It’s part of our mission to help people  
have better experiences in the real world.
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70% of 18-30’s in the UK are 
disconnected with longform, 
static and paid for content 

because it’s often irrelevant  
or biased. 

60% of 18-30’s in the UK lean 
into peer to peer, authentic 

and immersive video to make 
purchases, but it’s very limited 

in the current landscape.

50% of corporates see the 
increasing audience disconnect 
with longform and static content 
and are hungry for experiential, 

user generated content.
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We were sick of seeing pictures of empty restaurants on Google, 
long essays on Timeout and paid for ads by brands on Instagram. 

We weren’t alone...

Our mission started a couple of years 
ago when the founders were looking 

for things to do after work...
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We solve this by bringing the review 
and booking space out of the dark ages, 
embracing content that’s fully immersive, 

authentic and creative to displace the 
dinosaurs of Tripadvisor and Timeout.
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Say hello to the future.

Content is  
made completely 

actionable
With integrations through 

Uber, Opentable, Bookatable 
and Citymapper to get users 

through doors and  
on location.

hollabox is our fast growing and vastly popular experience 
sharing platform, where users create bite sized videos sharing 

their story on any experience, in any city. 

No filters, no fakes, no filler. Stand in their shoes, see what 
they see, hear what they hear and get a real feel for 000’s  

of experiences. 
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Our content 
subscription service 

allows any corporate 
to use this content.

Any business can stream and use 
this content via our API on their 
own websites, apps, blogs and 

email campaigns.
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The world’s our oyster.

We’ve started in London, but are now seeing organic content on the  
platform from across the globe. As we reach compound annual growth  
rate targets in each city, we will deploy our paid acquisition strategy. 

We forecast deploying a paid strategy in a further 2 cities in 2020, 10 cities  
by 2022 and 24 cities by 2024, leading to a worldwide market adoption.

Soft Launch Traction:
• 15,000 reviews added to date.
• 1000 new users per week.
• 800 new video reviews  

created by users per week.
• 120 completely new experiences visited  

by users per week.
• 24.9% user retention.
• 3.8 mins average dwell time.
• 69.1% users in London. Other cities inc  

Singapore, Brisbane, NYC, Bangkok.
• 57% users aged 18-24.
• 38% users aged 25-34.
• 68% female users. 
• 27% male users.
• 4 sessions per week, per user.
• 7 sessions per week, for top 25% of users.
• Most active user engagement times: 

1-2pm Weds, 12-1pm Sun, 4-5pm Fri.

Press:
• Forbes
• Made in Shoreditch
• BQ Live
• Overtake
• Startacus
• Start-ups Magazine

Growth Targets 2022:
• 30,000,000 total users.

• 6,000,000 monthly  
active users.

• 24,000,000 video reviews.



Disrupting the space as the only 
company with a UGC video-only 

approach.

Book tables, tickets and taxis  
in just seconds, all whilst  

still viewing.

Creators of game 
changing API technology 

as part of our content 
subscription service.

Highly personalised UX through 
bespoke Content Delivery Network.

API 
Technology

UGC  
Video

Actionable 
content

Personalised 
UX

Value  
Propositions.
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Here’s what our users  
are saying! 

We also asked, why do you  
create content on hollabox?

“The videos feel more real, 
so I trust what I’m seeing”

Geeta Dhar, London User

“It’s easy to relate to this 
style and feel of content”

Rebecca Reed-Sperrin, London User

Sarah Garaly, London User

“I’m getting a better sense for an 
experience than any platform I’ve used”

“I find it dead quick and 
easy to make decisions” 
Georgia Hart, London User

“It’s a great memory bank for my 
experiences across the world” 
Stephanie Lo, Singapore Early Adopter

“I can see clear engagement with 
my content - so I know others are 
benefitting from my experiences”

Logan Brown, NYC Early Adopter

“I’m creating for people who care and 
will use my content. hollabox is a more 

relevant community for the “city 
explorer” than any other social network”

Geraldine Ko, London User

“I’m putting effort into curating my 
lifestyle, so want more ways to share it”

Giada Zosi, London User



Our API allows any business to tap into our flow of rich, 
authentic video content for streaming on their own website, 
app, blog or email, for value adding opportunities at various 

points in their customer’s journey.

Pilot clients to include EasyJet, Premier Inn, Just Eat, WeWork, Purple Bricks,  
TFL, Street and Co. and numerous hospitality venues.

Year hollabox  
Revenues

UK Market 
Value

Global Market 
Value

2020 £182,275 £152,984,502 £2,668,924,512

2021 £1,068,428 £156,044,192 £2,722,303,002

2022 £3,543,476 £159,165,076 £2,776,749,062

2023 £8,426,372 £162,348,377 £2,832,284,044

2024 £21,735,11 £165,595,345 £2,888,929,724

Content Subscription Service.

After a customer’s 
flight, emails can bring 

them back into the 
airline’s website or 

app for value adding 
“experiential”  

content.

Before a customer joins one 
gym over another, they see 
experiences local to each 

gym that suits the “healthy” 
lifestyle and influences their 

decision making process.

During a customer’s hotel 
stay, they have a higher 
rated service by having 
access to powerful info 

about the local area.
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Brands are the lowest 
percentage of accounts 
followed on every social 
media channel at 10%,  

and spend heavily  
on advertising.

-54

Year hollabox  
Revenues

UK Market 
Value

Global Market 
Value

2020 £179,229 £14,730,000,000 £384,690,000,000

2021 £825,718 £15,731,640,000 £395,275,928,000

2022 £4,985,512 £16,801,391,520 £405,870,349,670

2023 £22,323,924 £17,943,886,143 £416,747,675,042

2024 £69,465,343 £19,164,070,401 £427,916,512,733

Advertising Model.
Vertical, immersive, in stream video advertising for  
brands and venues looking to hit a hyperlocalised  

and engaged 18-30 audience.

Gen Z spends an average 
of 2.9 hours and Millennials 

spend an average of  
2 hours watching video  

on mobile.
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Early Opportunities with clients Ogilvy and Wavemaker.



We do this by classifying and tracking objects and words 
that our users are talking about and filming in their videos.

Year hollabox  
Revenues

UK Market 
Value

Global Market 
Value

2020 £14,464 £131,859,360 £2,601,164,160

2021 £285,646 £134,496,547 £2,653,187,442

2022 £1,337,914 £137,186,478 £2,706,251,192

2023 £4,169,115 £139,930,208 £2,760,376,216

2024 £14,304,178 £142,728,812 £2,815,583,740

Data Model.
We’re targeting Gen Z focused corporates and big data 

companies to offer data on the trends, behaviours and interests 
this audience has, in relation to the hospitality and experience 

sector in any city we operate in.

Gen Z have grown up in the 
age of data collection, and 
they expect brands to use 
this data to deliver what 
they want through their 

preferred channels.

11.



 

The written word is their users preference, 
but video is the medium used in other 
industries to appeal to young markets - 
that’s how we will win.

This is where we sit in the landscape.

OlderYounger

Experiential

Static

Tripadvisor and Timeout 
are market leaders 
(combined 30% market 
share), with 35-45’s 
their core audience.

Competitors 
& Landscape.
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Adam has lead teams for GlaxoSmithKline  
in Finance, Sales and Marketing, working directly 
in Lucozade and Ribena’s £1bn acquisition 
by Suntory in 2014 and winning international 
awards in the content sector, via schemes 
including Young-Enterprise, Lionheart Innovation 
Awards and VirginStart-up. hollabox personifies 
his beliefs and is an opportunity to do something 
meaningful, than be a cog in another machine.

hollabox Team Key Investors 

Emily is a creative, insightful and analytical 
leader with 8+ years’ experience in content, 
operational leadership and digital app 
development - largely with HSBC.

Alex is a Lead Engineer and Full 
Stack Developer with over 10 years 
experience developing web and 
mobile applications, combined  
with experience in machine  
learning technologies.

George has over 10 years of 
experience in marketing, working 
for the largest and most successful 
tech and music companies, 
including Apple, Universal Music  
& Ticketmaster.

Emily Cruickshank - CMO

Adam Beveridge - 

C O/Founder

Josh holds over 5 years CTO and Lead Developer 
experience, he has successfully led projects that 
amassed over 2m downloads in the app store  
and delivered projects for the likes of JP Morgan. 

Anton has held key Account Management 
positions for the likes of Deliveroo, ASOS  
and AMEX, where he directly sought out  
and closed deals of up to £20m for these 
companies collectively.

Mark was a Senior Video Producer for 
successful publication Culture Trip, where 
he oversaw the growth of the company from 
400,000 to 6,000,000 readers in 2 years. 

Josh D’acres - CTO

Caitlin Mcallister -  

Marketing and PR Manager

Charlie is a Senior Back 
End Developer with 4+ 
years at Goldman Sachs 
building mission critical 
trading applications and 
API’s in technologies such 
as ReactJS, Node,  
Java and MongoDB.

Caitlin is obsessed with  
words and has held Senior 
Copywriting positions for the 
likes of Tropic Skincare and  
more relevantly Timeout.

Charlie Marjot -  

Senior Back End Developer

Stephanie Slater -  
UX/UI Designer

Steph is a Multidisciplinary Designer  
who specialises in user experience  
testing and will manage the user  
testing programme within the project.

Mark Whelan -  

Senior Creative Producer
Anton Savva -  Head of Business Development

Alex Beresovskiy -  Full Stack Developer

The venture arm of Just Eat Plc. Just Eat is a top 100 
FTSE listed company with operations in 12 markets 
around the globe, a team of over 3,300 and over 

29,000 restaurant partners across the country. Just Eat 
is a world leader in online and mobile food ordering. 

Jenson Funding Partners LLP was founded in 2012. 
Since then, they are in their 10th tranche and have 

invested £16 million in 100 entrepreneurial UK businesses 
which have typically launched their product or service 

and are typically close to or post revenue.

Paul is an active and enthusiastic business developer 
and facilitator with a wealth of experience and 

worldwide network, spanning several trade and 
industrial sectors. His key skills are chairmanship, 

mentoring, deal making and empowering good ideas 
and bright people to succeed. 

Vincent founded Tossed straight from university 
armed with a bunch of credit cards, some cook 

books and a drive for success. Vincent and his team 
have since grown Tossed to 39 locations. 

Robin was the Chairman of Thermeon, 
a global specialist in car rental software 

and management solutions. Thermeon was 
acquired by Valsoft, a Canadian company 

that specialises in the acquisition and 
development of software companies.

An Investment Director of the Real Estate 
Fund, Stratos has extensive experience of 

the European debt and equity public markets 
having been Head of Capital Markets for more 
than 10 years and a founding member of NBGI.

Just Eat Ventures

Jenson Funding Partners

Paul Daniels
Founder of Daniels Food Group.

Vincent Mckevitt

Robin Redmile-Gordon

Stratos Chatzgiannis

George Sharpe -  

Head of Digital
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Digital 
marketing

Unique API 
strategy

PR stunts  
& events 

Hospitality 
partnerships 

Geographies
and scalability

Our paid digital 
acquisition strategy 
uses in-house video 

production created to 
a set of themes and 

audience targeting. We 
are currently achieving 
CPA’s of less than £1.

Our API strategy means 
that our content is being 
viewed on various 3rd 
party websites, driving 
awareness and traffic 
back to our platform, 
 but at no direct cost.

Our audience can step 
away from digital and 
their phones, so offline 
strategies are also key. 
We have points of sale  
in popular Gen Z spots  

and features in  
popular publications.

Gen Z spend £500m 
per month on going out 

in the UK, so events 
in partnership with 

hospitality venues is 
something we actively 
pursue and have seen 

great interest for.

We’re now seeing early 
volumes of content from 
Bangkok, Singapore and 

Australia, and we will 
use micro influencers to 
help reach critical mass 

in new geographies.

API
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Just Eat have stated interest 
in a future purchase, and 

have shown intent already 
with an equity stake. 

Recent Acquisitions include 
Citypantry, Practi, Flyt, 
SkipTheDishes and most 
notably Hungry House.

(Current Investors)

Others acquiring in our sector include Airbnb, Snapchat, GMG, 
Opentable, SkyScanner and EasyJet.

Tripadvisor have focused 
on acquiring restaurant 
review platforms, with 

some notable acquisitions 
including FlipKey, Kuxun, 

Where I’ve Been, Jetsetter, 
GateGuru, Viator, SeatMe, 

Dimmi and Citymaps. 

Timeout have a particular 
interest in content 

platforms and applications, 
particularly targeting 
young demographics. 

Recent acquisitions include 
Kelkoo, Huge, Hallstreet 

and YPlan. 

Facebook have acquired 
companies with synergy 

to hollabox, such as 
Nextstop, Friendly, 

Gowalla and Glancee 
and Instagram. Their 

London accelerator is a 
good funnel for potential 

acquisitions.

Just Eat Time Out Facebook Trip Advisor

In 5 years time we forecast  
acquisition interest from...
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Invested to date
£400kWorld’s first  

video only 
reviewing tool

1st

New users  
per week

1000
Approved
EIS

Discover
Next?

We’re looking to close a balance 
of £160,000. This will help us  
launch in 2 new cities and develop 
our android platform ahead of an 
A raise at a £5-10m post valuation.
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Thank you.

www.hollabox.com
team@hollabox.com

@hollabox /hollabox


